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Data Explosion
Data explosion is the sudden increase in the amount of information an organization produces and the effect of that increase in an organization’s data management practice. An organization or government can leverage the increasing data to make valuable insights. Such insights include informing decisions that will drive business success. As a result most business treats such data as profitable resource and will tend to keep it with a hope of using it in future. Most businesses will keep all data they generate even when they do not have a clear objective of how the stored data will be beneficial if used in the future. 
A business incurs a rising storage costs for storage and electricity costs needed to power such data whose quantity keeps rising. Sensitive data also adds cost of keeping the data as it has to be secured and the business has to adhere to data compliance regulations. However, most businesses end up not using most stored data even after incurring the storage costs. A big fraction of the stored data becomes valueless mainly because its lifespan has ended making it inaccurate, irrelevant or outdated. A business will thus suffer losses as it made investments to keep and secure such data. The problem of data explosion will increase in future as statistics show that the data that is being produced will steadily increase while only a fraction of that data will be used. 
 Data analytics is the process where organizations process and exam the huge volumes of data they collect to obtain useful information so as to reduce the cost of storing data.  When a organization uses data analytics to extract only the data that would help it develop insights while the rest of the data that is not useful is not stored. When useful data is extracted and analyzed an organization is able make better decisions and test previously held theories and models. Using inference, which is a process which helps to draw a conclusion from analyzed data and that an organization or a researcher already knows an organization is able to authenticate or denounce a previously held theory or model. An organization can reduce the cost of storing humongous data which may not be useful in future by using data analytics.
Amazon has used customer analytics to make a recommender system that ensure its customers are able to find their desired product from its store easily from many other products it has on its store. Using the customer analytics the online store is also able to create individual customer user experience. The store users can see suggestions during future purchases based on their past demands. 
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